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Why should you sell
Medicare Advantage?

Because 10,000 seniors turn 65 every day.

PARTNER WITH AGA

Field marketing organizations (FMOs) can provide key support
to help independent agents grow a successful career.

As an award-winning FMO, AGA offers several benefits for
independent agents:

» 50% of your marketing budget paid for*

« Lifetime renewals with most carriers

» Multiple lead programs and community events*
« Specialized administrative departments

CALL US TODAY: 1-844-SALES-UP

or visit us online at: www.appliedga.com
*some restrictions apply
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Orange County Association
of Health Underwriters

Making a Difference in People’s Lives.

One Member at a Time.

Our associationis a local chapter of the National Association of Health Un-
derwriters (NAHU). Theroleof OCAHU is to promote and encourage the
association of professionals in the health insurance field for the purpose of involved in our |ndUStry?

educating, promoting effective legislation, sharing information and advo- Contact a board member today!
cating fair business practices among our members, theindustry and the

Would you like to be more

See page 14 for a list of members.

general public.



Hello Orange County! Hope this mes-
sage finds you safe and healthy. As | was
preparing to write this article (Sept.
29th), | justread from the Director of
the CDC, COMID-19 is not goingaway

soon.| amproud tosay, COVID-19 is not slowing us down here
in Orange County. OCAHU has ignoredall the distractions, fo-
cusingon your needs. Weare busier than ever working on top-
ics to help sustain and grow your business.

I amvery proud of this year’s Board. They have not skipped a
beat. Here's what we'vedone, justin thelast3 months....

Celebration of Womenin Business, Broker Masterclass — How to
Win New Clients, Putt for PAC, Ease Site Builder Summit, 7th
Annual Senior Summit, CE week with over 194 brokers attend-
ing, Legislative update from Pat Bates and Andy Neary on Major

of Health Underwriters %
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Navigate the
new normal?

PRESIDENT'S MESSAGE

By: MaryAnna Trutanich, RHU, CHRS

League Mindset. We will go darkin December to enjoy the
holidays.

Weare enteringinto the busiest season of the year...4th
quarter. You are notalone during this busy time, your as-
sociation is here for you, providing you withinformation
and support every day. Our goal is to help you understand
and handle the various intricacies of our healthcare sys-
tem, help you respond to various customer requests, help
you support your clients and especially, this election year,
making sureyour voiceis heard both on the State and Fed-
erallevel.

Weare excited for 2021! Our next eventis the Annual
Sales Symposium. Our President-Elect, Jo Ann Vernon and
VP of Professional Development, Paul Roberts, together
with their committee (if you’d like to help please contact
them) are working hard to provide you a symposium worth
attending. Please support your Associ-
ation by attending. Be on thelookout
for aninvitation to register.

| wish you all the best during this holi-
day season. | look forward to the day
we all can meet againin person. BE
SAFE EVERYONE!!! ##

CAHU Podcast Series

Check out CAHU’s new Podcast

Series at: http://anchor.fm/cahu
and https://www.cahu.org /o ur-

issues or on Spotify! (search
CAHU) orat cahu.org. De-
signed to allow CAHU members
to share with their office staffs,
employer clients and consum-
ers!

Subscribe to NAHU’s
Healthcare Happy Hour

http://nahu.org/
resources/publications/
podcasts
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| California has a new law requiring
employers that do notalready
sponsor an employee-retirement
plan to participatein astate-run retirement program called
CalSavers. Thelaw compels automatic enrollmentin the pro-
gram for employees, beginning with a 5% salary reduction; how-
ever, employees have the ability to opt-out or make changes to
the plan.

All employers with five or more employees of any status (full
time, part time, seasonal, etc.) must begin participationin the
plan by June 30, 2022 — unless they already sponsor, or begin to
sponsor, a traditional retirement plan ahead of the deadline.
Employers have different deadlines to comply with the man-
date, according to thesize of their workforce. Employers with
100 or more employees must have registered for the program
by September 30, 2020. Employers with 50-99 employees have
a June30, 2021, registration deadline. Employers with 5-49 em-
ployees must register by June 30,2022. All employersare eligi-
ble to begin participating in the program now, and do not need
to wait until a forthcoming deadline. Additionally, Californians
can enroll on their own as individuals if they do nothave access
to a retirement savings plan through their employer.

The CalSavers programis notintended to bea traditional retire-
ment plan. Rather, itis a state-run program to help employees
begin thinking about and saving for retirement. CalSavers will
send notices to employers ahead of the deadline witha registra-
tion number, so employers can begin registration in the pro-
gram.

The programaims to—and does — remove many of the com-
plexities involved in sponsoringa traditional retirement plan,
which can be especially challenging for smaller employers. Most
importantly, the program does not make employers ERISA plan
fiduciaries. A caveat to be aware of, however, is that the em-
ployer mustnotadviseits employees on where to invest funds,
and the employer can neither encourage nor discourage partici-
pationin the program.Ifit does either of these things, ERISA
law requires the employer to become the plan fiduciary, which
brings additional compliance challenges.

Although the programis completely voluntary for employees,
the law requires employers to proactively and automatically
enroll all employees in the program, as noted above. Employees
must be enrolled in the program by the deadline, or within 30
days after date-of-hire for employees hired after the deadline.

Feature Article:

California’s New Employer Retirement Plan Mandate

By: Paul Roberts - Director of Education & Market Development, Word & Brown

When employees are enrolled, they begina 30-day deci-
sion period when they can leave the planas-is, make
changes (contribution changes, etc.), or opt-out of the pro-
gram entirely. During this window, employers must work
with their payroll providers to begin providing deduction
amounts for employees. At the conclusion of the 30-day
period, unless changes are made, employees will be en-
rolled in the program beginning with a 5% payroll deduc-
tion.

If the employee decides to customize his or her enroll-
ment, he or she can change the contribution rate, change
investment fund choices, designate beneficiaries, manage
personal information, makea withdrawal, or set up addi-
tional personal contributions. Employees can contribute
anywhere from 0% to 100% of salary, up to theannual IRS
maxi mum contribution allowance, which is $19,500in
2020. Additionally, employees can make changes to their
plans atany time throughout the year, including opting
out.

The funds withheld from employees’ paychecks are based
on grossincome, and are withheld on a post-tax basis. The
fundsareputinto a Roth IRA; however, employees have
the option of re-characterizing the programinto a tradi-
tional IRA. Regardless of the employee’s IRA type, the plan
will always belong to the employee. The employee’s first
$1,000 deduction is putinto a traditional money market
fund. Additional dollars are putinto a target retirement
fund, based on the employee’s age andanticipated retire-
ment date.

In order for employers to register, they mustadhere to
registration deadlines, set up their accounton the CalSav-
ers.com website, submitan employee roster/census,and
maintain thatroster as they retain, hire,and terminate
employess.

Employers will notincur fees for participatingin the pro-
gram; however, it’s important to understand that empl oy-
ers cannot contribute to employees’ plans. Doing so would
make them the plan’s ERISA fiduciary with compliancere-
sponsibilities. If the employer desires to make contribu-
tions, itcan dosovia a traditional retirement plan— espe-
ciallyahead of the state deadlines.

CalSavers has registration and enrollmentservices availa-

Continued on page 13



CAHU Summit Awards

By: Jennifer Holmberg, MAOM, GBA - OCAHU VP Communications & Public Affairs

The virtual CAHU Summit on October 6th through 7th, presented awards to local chapters and
Orange County took home 4 awards! Congratulations to the Orange County chapter and two of its

dedicated members for receiving the following awards:

Legislative Award of Excellence: Honors a member who exemplifies the tireless effort in being a consumer activ-
ist on behalf of their clients, fellow insurance brokers and the California Association of Health Underwriters Dave
Benson

Recruiter of the Year: Honors member who recruited the most new members during the year. John Evangelista

Large Chapter of the Year: Recognizes exception efforts of local chapter in membership growth and retention,

legislative participation, PAC Contributions, continuing education, and charitable involvement. Orange County

Newsletter of the Year: Honors local chapter for publication of high -quality, interesting, informative, and timely
newsletters. Orange County

—

Recruiter of
PBER, 2020 the Year

William Robinson & Lloyd M. Baum ;30 2 l

| Legi‘slati\/e Award of Excellence &
Spirit of Freedom Award

Dave Benson

HU AWARDS

Large Chapter E OBER, 2020
of the Year
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Orange Count

New from CAHU!

The
STA TEment Have youread CAHU's new bi-monthly online magazine?

Check it out at https://www.cahu.org/newsroom.
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https://www.cahu.org/newsroom

Conderence Lobby Exhibition Hall Chat Lounge Sessions Lobby On Demand Video Help Center

Making a Difference in People’s Lives. One Member at a Time.

Qur association is a local chapter of the National Assoclation of Health
Underwriters (NAHU). The role of OCAHU Is to promote and encourage the
association of professionals in the health insurance field for the purpose of

educating, promoting effective legislation, sharing information and advocating fair
business practices among our members, the industry and the general public
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MaryAnna Trutanich speak/ng at the CAHU Summit

You're the
*Greatest Of All Time.
SALES & QUOTING
At Word & Brown, we're all about
EN R Y v o helping you be the very best broker you
UNDERWRITING ¢ 8L can be — offering access to no-cost
TECHNOLOGY <. MRt '] ! tech tools, product and sales education,
!-' = ' ' and years of expertise on demand.
ACCOUNT‘- {hN
MANAGEMENT; 7 4 From sales and marketing, to intelligent
COMPLIANCE__J 5% y ¥ o quoting, enrollment, and underwriting,
A ; ' we keep pushing ourselves to provide
EDUCATION: - | you what you need to be the G.O.AT.

for your block of business.

MARKETING
SUPPORT

Word&Brown.

wordandbrown.com

Orange County | 701 South Parker, Suite 8000, Orange, CA 92868 | 800.869.6989
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To begi update, | want to say that HIPAA Privacy & Secu-
rity complianceis serious. If covered entities and business
associates don’t train their employees properly,and don’t
implement the necessary tools and protections to protect PHI,
breaches have and will occur. Sometimes it's assimpleasan
employee not being trained and therefore notaware that
they should not click on a link thatis sent to them via email,
unless they arecertainitisa legitimatelink fromalegitimate
contactperson. The majority of the electronic breaches con-
tinue to come from phishing emails andsocial engineering.
The hackers can remain undetected for weeks or months, and
serious damage occurs. Another high percentage of cases
come fromsomeone giving someone else their sign-in creden-
tials, which resultin a breach from unauthorized access. This
issue’s cases and setlements highlight these basic principals
of HIPAA compliance.

Permera Blue Cross — Second largest Enforcement Penalty to
Date

On September 25, 2020, HHS announced the second largest
enforcement penalty for violations for the HIPAA Privacy &
Security Rulein OCR history (the highest was the Anthem
settiement). Permera Blue Cross (PBC) has agreed to pay
$6.85 miillion to the Office of Civil Rights and implementa
corrective action plan tosettle potential violations of the
HIPAA Privacy & Security Rule, related to a breach affecting
more than 10.4 million people. PBC operates in Washington
and Alaska, andis thelargest health plan in the Pacific North-
west, serving more than 2 million people.

On March 17,2015, PBC filed a breach reporton behalf of
itself and it network of affiliates stating that cyber-attackers
had gained unauthorized access toits ITsystem. The hackers
usea phishing email to install malware that gave themaccess
to PBC’s ITsystemin May, 2014, which went undetected for
nearly 9 months, until January, 2015. The undetected cyber-
attack, otherwise known as an advanced persistent treat, re-
sulted in the disclosure of more than 10.4 million individuals’
protected health information,including their names, address-
es, dates of birth, email addresses, social security numbers,
bank accountinformation, and health plan clinical infor-
mation.

OCR’s investigation found systematic noncompliance with the
HIPAA Rules, including failure to conductan enterprisewide
risk analysis, and failures to implement risk managementand
audit controls.

COIN COMPLIANCE CORNER

What Agents and Your Clients Need to Know!

HIPAA Privacy & Security Enforcement Updates—
By: Dorothy M. Cociu, RHU, REBC, GBA, RPA, LPRT

There have been some settlements and other HHS/OCR news since the last issue of The COIN.

“If large healthinsurance entities don’tinvest the timeand
effort to identify their security vulnerabilities, be they tech-
nical or human, hackers surely will,” stated Roger Severino,
OCR Director. “This casevividly demonstrates the damage
thatresults when hackers areallowed to roam undetected in
a computersystem for nearly nine months.”

In addition to the monetary settlement (keepin mind, settle-
ments area fraction of the total amount that could have been
imposed if they had gone for a full Civil Monetary Penalty—
CMP), PBC has agreed to a robust corrective action plan that
includes two years of monitoring.

HIPAA Business Associate Pays $2.3 Million to Settle Breach
Affecting PHI of Over 6 Million People

In other enforcement news, CHSPSC LLC has agreed to pay
$2,300,000 to OCR and adopt a corrective action plan to settle
potential violations of the HIPAA Privacy & Security Rules,
related to a breachaffecting over 6 million people. CHSPSC
provides a variety of Business Associate services, including IT
and health information management, to hospital and physi-
cian clinics owned by Community Health Systemsin Franklin,
Tennessee.

In April, 2014, the FBI notified CHSPSC thatithad traced a
cyber-hacking group’s advanced persistent threat to CHSPSC's
information system. Despite this notice, the hackers contin-
ued to access and exfiltrate the PHI of 6,121,158 individuals
until August, 2014. The hackers used compromised adminis-
trative credentials to remotelyaccess CHSPSC's information
through its virtual private network.

OCR’s investigation foundlongstanding, systematic noncom-
pliance with the HIPAA Security Rule, including failure to con-
ducta risk analysis, and failures toimplementinformation
system activity review, security incident procedures, and ac-
cess controls.

“The health careindustry is a known target for hackers and
cyber thieves. The failure to implement the security protec-
tions required by the HIPAA Rules, especiallyafter being noti-
fied by the FBI of a potential breach, in inexcusable,” said OCR
Director Roger Severino.

In addition to the monetary settlement, CHSPSC has agreed to
a robust corrective action plan thatincludes two years of
monitoring. My personal opinion on thisis the Community
Health Systems should find a new IT contractor immediately,

Continued on page 9



HIPAA Privacy & Security Updates, cont. from page 8

as this type of breach is, as Mr. Severino said, inexcusable.
This should also be a reminder to all Business Associates
(including agents) thatyouabsolutely have to be properly
trained on HIPAA Privacy & Security, because you can beliable,
as is this business associate was, for your failures to protect
your clients’ PHI. This case also proves that OCR does investi-
gate Business Associateviolations, notjust covered entities.

Athens Orthopedic Clinic Pays $1.5 Million to Settle Systematic
Noncompliance with HIPAA Rules

Athens Orthopedic Clinic PA has agreed to pay $1.5 million to
OCRand to adopta corrective action plan to settle potential
violations of the HIPAA Privacy & Security Rules. Athens Ortho-
pedicis locatedin Georgiaand provides orthopedicservices to
approximately 13,000 patients annually.

On June 26,2016, a journalist notified Athens Orthopedic that
a database of their patientrecords may have been posted
online for sale. On June 28, 2016, a hacker contacted Athens
Orthopedic and demanded money in return for a complete
copy of the databaseitstole. Athens Orthopedicsubsequently
determined that the hacker used a vendor’s credentials on
June 14,2016, to access their electronic medical record system
and exfiltrate the patient health data. The hacker continued to
access PHI for over a month, until July 16, 2016.

On July 26, 2016, Athens filed a breach reportinforming OCR
that 208,577 individuals were affected by the breach, and that

the PHI disclosed included patients’ names, dates of birth,
social security numbers, medical procedures, testresults,
and health insuranceinformation.

OCR’s investigation discovered longstanding, systematic
noncompliance with the HIPAA Privacy & Security Rules by
Athens, including failures to conducta risk analysis,imple-
ment risk managementand audit controls, maintain HIPAA
policies and procedures, secure business associates agree-
ments with multiple business associates, and provide HIP
Privacy rule training to its workforce members.

“Hackingis the number one source of large health care
data breaches. Health care providers that fail to follow the
HIPAA Security Rule make their patients’ health data a
tempting target for hackers,” said OCR Director Roger Sev-
erino.

In addition to the monetary settlement, Athens Orthopedic
has agreed to a robust correctiveaction plan thatincludes
two years of monitoring.

| think these three cases are excellent examples of what
can happen ifyou don’t properly train your staff and don’t
putin proper firewalls, and include administrative, physical
and electronic security to protect the PHI in your posses-
sion. HIPAA Privacy & Security Rules have beenin place for
a number of years, and yet we continue to see these types
of settlements resulting from obvious failures of the cov-
ered entities and business associates. ##

Orange County loves Oscar!

Our small group rates are stable and competitive. Year over year, our Q1

2020 rates increase by less than 1% (.9%).

Our provider network is strong - 14,000 physicians and top hospitals like

Hoag and Mission.

All Oscar plans get all the Oscar perks. Access to free and unlimited
Doctor on Call, Step Tracking, and dedicated Concierge team.

More ways to sell Oscar! Oscar Small Group is also available on
CaliforniaChoice, and now, on Covered California Small Business!

c

Contact Rachael Jones at rachael@hioscar.com
or visit hioscar.com to learn more. /

OSCar




The 7th Annual Senior Summitheld is virtual this year was a
greatsuccess! We had 489 registered attendees including indi-
vidual agents /brokers, exhibitors and sponsors! We heard out-
standingspeakers, attended CE classes (eight were offered) and
a number of informational presentations. Agents and brokers
especially appreciated the opportunity to learn about the 2021
products and special program offerings from the participating
carriers! We had to expand to threedays to packitallin!

The virtual platform provided the attendees the opportunity to
chat with presenters and exhibitors and download information
from the exhibitor’s booths. The nice feature about being virtu-
al, is that the presentations (except for |egislative updates) will
continue to be available 90 days after the Summit ended.

Our two keynote speakers were Allyson Swartz with an Update
from Better Medicare Allianceand Gary Owen who shared the
BAM Factor. Justin Lubenow from our NAHU Medicare Advisory
group provided updates on the CMS Plan Finderand other key
information.

We really appreciated the hard work of preparation and presen-
tations by ourspeakers. Special kudos to Paul Roberts our own
VP of Professional Devel opment who conducted an additional
CE make-up class for those who were unable to sign into the
first of three sessions due to connectivity challenges.

Day one our speakers/presenters, in addition to Allyson, includ-
ed Paul Roberts, Patrick Rodriguez, Todd Macaluso, Rod Gale,
Dells Billinglea, Dan Nazarek and Ed Martin.

The second day our spekers included Annette Todd, Teresa
Campbell, Marcy Buckner (NAHU) Faith Borges (CAHU), Gale
Gajardo and Craig Taylor.

The third day, after our key note speakers Gary and Justin, our
presentersincluded Paul Roberts, Gale Gajardo, Lisa Rehburg,
Dan Mangus, Bob Tretter (NAHU), Ryan Dorigan. James Russ,
Peter Blasi, Stan Israel, Craig Gussin, Ray Martin and Harry Thal.

Our Field Marketing panel with Dan Mangos, Dwane McFerrin
and Ken Rasmus offered insightinto marketing challenges and
solutions during this challenging AEP under COVID.
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Senior Summit
By: Maggie Stedt, CSA, LPRT - CAHU President

Making Us Better Together!
September 1- 3, 2020

Thank You!

A big special thank-you to all of our Sponsors. We could not
have held this conference without them!

*=  Platinum Sponsors: Humana, SCAN and UnitedH-
ealthcare

* Gold Plus Impact Partners: Applied General Agency,
Senior Marketing Specialist, Senior Market Sales Inc

=  Coffee Break Sponsor: Warner Pacific
= Session Sponsors: Financial Grade, HRBC and Aetna
=  Advertising Support: California Broker

The Senior Summit Executive Team who worked hard to
make this eventa success:

=  Yolanda Webb (IEAHU)

= Juan Lopez (OCAHU)

=  Ricki Haisha (SDAHU)

=  MaryAnna Trutanich (OCAHU)

=  QOur Executive Directors: Gail James Clarke and
Dawn Carrall

We were joined by George Carson of Carson Marketing Inc
who helped with the video recordings and editing. A very
special thanks and recognition go to Gail and Dawn who had
to learn the virtual backstage set and building of the
platform presentations. It was quite a feat of dedication
and countless hours of hard work. They even managed the
backstage during the program andinterfaced with our
platform provider and our attendees to resolveissues in real
time! We did have some challenges, butit was a great help
thatour presentations were prerecorded!

And lastly, thank you to all our attendees for makingita
special event!

Wearereally hoping that we can be together in person next
year at Pechanga from August 31st- September 2nd, 2021.
Wearealready firming up the contract, so save the date.
These dates are final whether we'rein person or virtual.
Mark your calendars now!




Prior to March 23, 2010 the U.S. had a
very complex healthcare system that
had beenin place for many years. Dou-
ble digitrateincreases created unaffordability and medical un-

derwriting kept people with pre-existing medical conditions, such
as obesity and drug use, uninsured. Members of Congress decid-
ed that our healthcare system needed to bereplaced. However,
every time bills wereintroduced to fix the system unintended
consequences occurred. You could count the number of Con-
gressional Members who worked in the healthcare field prior to
being elected on one hand, which created an environment of
unfamiliarity with the system as a whole. Each political party
was made up of moderates, middle of the road members and
extremists. Notonly did Democrats and Republicans not work
with each other, extremists and moderates from the same party
did not work with each other either. Welcome to total dysfunc-
tion!

Let’s step back to the 2008 Presidential election. The Democrats
won the White House and both Houses of Congress. The Demo-
crats knew that during the mid-term elections in 2010 they
wouldloseone or both Houses of Congress,so they had a 2-year
window to introduce and pass | egislation on key electionissues
including a new healthcare system. The Republicans were going
to do everythingin their power to delay voting on Democratic
priority bills.

To address the concerns with the old healthcare system two
components needed to bediscussed, guaranteed issue coverage
and controlling healthcare costs. To preventadverseselection,
you cannot have guaranteed issue coverage withouta mandate
that everybody must have coverage. The Democratsand Repub-
licans disagreed on this issue. Healthcare costs were notad-
dressed, which will be explained later in this article.

The House and the Senate each formeda separate Committee to
work ona new healthcare system. When Party leaders got to-
gether to review the 2 plans, they faced some major challenges,
as both parties disagreed on the key provisions of both pro-
posals. To bringa bill to the floor for a vote the House and Sen-
ate had to come together and present onebill. To address the
differences between the bills a Conference Committee was
formed with an equal number of Democrats and Republicans
from each House. A compromise has to bereached on every
provision where therearedifferences. Usually, before the Con-
ference Committee gets started each House adds a number of
crazy amendments to each provision where there are differ-
-11-

Legislative Update:
The Affordable Care Act: A Trip Down Memory Lane

By: David Benson - OCAHU VP Legislation

ences, knowing these crazy provisions will be negotiated
out of the final bill. The Conference Committee was set to
hold theirinitial meeting in January of 2010. The mid-term
primary elections wereset to take place between March
and June of 2010. The Democrats knew they had the votes
to pass a bill withoutany Republican votes and suspected
that the Republicans were going to trystall tacticsin the
Conference Committee, which would delay a final vote on
the bill until after the mid-term elections.

Democratic leaders from the House and Senate got togeth-
er andagreed to move forward the House Bill as proposed
withall the crazy amendments included, thus by-passing
the Conference Committee all together. The bill was over
30,000 pages long. Very few members of Congress read
the bill beforeit came to the floor for a vote. Since the
Democrats wanted to vote on the hill prior to the mid-term
elections, discussions never took place on controlling
healthcarecosts. Until healthcarecosts areaddressed,
premiums will continue to increase every year.

Since “Obamacare” was signed into law on March 23,2010,
legislation has been introduced and passed eliminating
some of the crazy provisionsin the bill. The National Asso-
ciation of Health Underwriters (NAHU) has been responsi-
ble for most of these changes. NAHU continues to work on
your behalf addressing provisions in the hill that need to be
removed or changed.

There are differences between the parties and what they
want to do with Obamacare. Republicans do not want to
make any fixes to Obamacare, they want to repeal it. How-
ever, they have not been able to agree on a new healthcare
system. Avotein Congress to repeal Obamacarelost by
one vote. Former late Senator John McCain voted against
the bill because the Republicans did not havea new
healthcaresystem that was better than Obamacare. If
President Trump wins the election, he will have to getall
Republicans to work together on creatinga new healthcare
system thatis animprovement over the currentsystem. If
both Houses of Congress are not controlled by Republicans,
it will bedifficult to get things passed thus ensuring
Obamacareis here tostay.

Democrats want to fix Obamacare. If former Vice-
President Joe Biden wins the presidential election,a Com-

Continued on page 13



The Affordable Care Act (ACA) re-
b1 quires medical health insurers to
offer a oneemonth Special Open
Enrollment Window (SOEW), when €ligible small groups can
enrollin medical coverage without having to meet standard
employer-contribution and/or employee-partici pation ratios.

The SOEW occurs November 15th through December 15th of
each year, allowing eligible small group employers to enroll for
coverage effective January 1st of the following year.

Background

The ACA has a sectioninit called the “guaranteed issuance of
coveragein theindividual and group market.” It stipulates that
“each healthinsurer that offers health insurance coveragein
the individual or group marketin the state mustaccept every
employer and individual in the state thatapplies for such cover-

”

age.

The section also states that this guaranteed issuance of cover-
agecanonly be offered during (special) open enrollment peri-
ods, and thatplans can only be offered to applicants wholivein,
workin, or residein theplans’servicearea(s).

Participation and Contribution Requirements

In many states (including California), carriers can decline to is-
sue group health coverage if fewer than 70% of employees elect
to enroll. Some carriers may have even tighter participation
requirements.

Generallyspeaking, employees with other coverage (Medicare,
other group coverage, state sponsored individual coverage

through the Exchange, etc.) are removed from the participation
requirement calculation —though it varies by insurance carrier.

Furthermore, contribution rules require employers to contrib-
ute a certain percentage of premium costs for all employees in
order to attain group health coverage. Some businesses struggle
to meet these contribution requirements for a variety of finan-
cial reasons.

Problem Solved: Special Open Enroliment Window

Many employers want to offer coverage to their employees, but
are denied because they struggle to meet partici pation and/or
contribution requirements. Employers cannot force employees
to enroll in coverage unless the employer pays for 100% of the
employees’ premiums, which many employers cannot afford.
Even with moderate to generous employer contributions, many

Small Group Annual Special Open Enrollment Window
By: Paul Roberts - OCAHU VP Professional Development &

CAHU VP of Public Affairs

employers still find young and lower-income employees
waiving coverage. This has been even more evidentsince
2019, with the ACA’s federal Individual Mandate non-
compliance penalty reduced to $0.00. Although, atleastin
California, that changed a bitin 2020 when the stateimple-
mented its own Individual Mandate, with steep non-
compliance penalties for adults and families in California.
Nevada and many other states do not haveastate individu-
al mandaterequirement.

The U.S. Department of Health & Human Services provides
final guidance on this in regulation 147.104(b)(1): “In the
case of (medical) health insurance coverage offered in the
small group market, a health insuranceissuer may limitthe
availability of coverage to anannual enrollment period that
begins November 15 and extends through December 15 of
each year in the case ofa plan sponsor thatis unable to
comply with a material plan provision relating to employer
contribution or group participation rules.”

If your employer groups arestruggling with participation
and/or contribution, the Special Open Enrollment Window is
the time to enroll themin coverage.

Important ACA Consideration for Applicable Large Employ-
ers (ALEs)

It's important to note that ALEs with 50+ FTEs are still sub-
ject to the ACA’s Employer Shared Responsibility mandate —
even when/if the ALE enrolls in coverage during this Special
Open Enrollment Window without having to meet standard
participation and contribution requirements.

The Employer Shared Responsibility mandate requires ALEs
to offer affordable health coverage to full-time (FT) employ-
ees and their dependents to age 26, or face potential non-
compliance penalties under IRS Section 4980H. The afforda-
bility ratio for plans beginningin January 2021 is 9.83%. This
means a FT employee should not pay more than 9.83% of
his or her household income. Employers have the option of
using rate of pay, end-of-year W-2 box 1 income, or of the
Federal Poverty Level, on the lowest-cost plan offered by
the employer that meets minimum valuein order to satisfy
the ALE ACA affordability criteria for plan years beginningin
2021. The ACA affordability ratio for plan years beginningin
2020is 9.78%. ##
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CA Employer Retirement Mandate, cont. from page 5

ACA: A Trip Down Memory Lane, cont. from page 11

ble throughout the state to aid employers in compliance and
enrollment; information can be obtained bysending an email
to clientservices@calsavers.com. More information is availa-
ble on the CalSavers.com website, including an in-depth FAQ
section.

As with most mandates from the state, non-compliance penal-
ties for violation of the retirement-program mandateare
hefty, and areassessed by the California Franchise Tax Board.
Under Government Code Section 100033(b), each eligible em-
ployer that, without good cause, fails to allowits eligible em-
ployees to participatein CalSavers on or before 90 days after
its deadline, will befined $250 per W-2 employee. If noncom-
pliance extends further, employers will be fined up to an addi-
tional $500, for a total of $750 per W-2 employee. Employers
can be penalized for missing any step of the process —includ-
ing not registering employees by the deadline, notadding new
-hires to the CalSavers system within 30 days, not submitting
contribution amounts, cessation of program facilitation, efc...

Although this mandateis not necessarily related to healthin-
surance, itis one of majorimportance to employers in Califor-
nia. A health insurance broker who uses this information to
keep clients informed of changesin the employment market-
place—insideand outside of health insurance — will surely see
continued clientretentionand business growth. ##

mittee will be formed to work onimproving Obamacare,
anditis possible that this Committee will address
healthcarecosts. Thereis talk that the Democrats will push
Senator Bernie Sanders’ Medicare For All program, but
more than half of the Democrats are opposed to Medicare
For Allincluding Joe Biden. In addition to lacking the votes
to approve Medicare For All, the Democrats in favor of the
program have no way to pay forit. Passing this program
will be a difficult task. ##

Join us today!

Contact John Evangelista at
= (949) 452-92019
X john.evangelista@coloniallifesales.com

CAHU Summit Virtual Happy Hour
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OCAHU Board of Directors and Staff 2020-2021

Contact Information

EXECUTIVE BOARD

>+ | PRESIDENT

MaryAnna Trutanich

Kaiser Permanente

Tel: (626)824-8962
maryann.m.trutanich@kp.org

VP of COMMUNICATIONS &
PUBLIC AFFAIRS

Jennifer Holmberg, MAOM, GBA
Risk Strategies

M Tel: (714)325-1170
jholmberg@risk-strategies.com

VP of MEMBERSHIP
John Evangelista, LPRT
Colonial Life

Tel: (949)452-9206
John.evangelista@
coloniallifesales.com

EXECUTIVE DIRECTOR

Gail James Clarke

Gail James Association Mgmt.
Tel: (714)441-8951, ext. 3
orangecountyahu@yahoo.com

PRESID ENT-ELECT
Jo Ann Vernon

BXA

Tel: (720) 989-4950
jvernon@bxall.com

VP of FINANCE/SECRETARY
GOLF & SENIOR SUMMIT CHAIR
Juan Lopez

Colonial Life/AGA

Tel: (714)357-0600
juan.lopezl@me.com

| VP of POLITICALACTION
John Austin

CHOICE Administrators
Tel: (714)542-4200
jaustin@choiceadmin.com

IMMEDIATE PAST-PRESIDENT
Ryan Dorigan

Tel: (951)422-7005
ryan.dorigan@gmail.com

VP of LEGISLATION
David Benson, LUTCF
DCB Insurance Services
Tel: (949)328-9110
david@dchins.com

VP of PROFESSIONAL
DEVELOPMENT

Paul Roberts, BBA

Word & Brown

Tel: (800) 869-6989
proberts@wordandbrown.com

GENERAL BOARD MEMBERS

AWARD/HISTORIAN
Sarah Knapp
. | Colonial Life
- | Tel: (949) 463-8383
7 sarah.knapp@
coloniallifesales.com

PUBLIC SERVICE & WIB CHAIR
Patricia Stiffler, LPRT

Options in Insurance

Tel: (714) 695-0674
keystonepatty@aol.com

CORPORATE CHAIR

Jim Douglas

Health Sync Insurance

B Tel: (714)222-2411
jim@healthsyncinsurance.com

‘] MEMBER RETENTION

Q _  Briana Hudson

\ T‘ Dickerson Insurance Services
W ﬁ\\\ Tel: (714) 420-8995

briana @dickerson-group.com

VANGUARD
David P.B. Ethington
Integrity Advisors

Tel: (714) 664-0605
] david@integrity-advisors.com

MEMBER RETENTION

Gonzalo Verduzco

Word & Brown

Tel: (714) 345-2558

74 gverduzco@wordandbrown.com

SOCIAL MEDIA

Brett Buettner

Buettner Insurance Agency
Tel: (714)377-0600

Ll brett@biabenefits.com

Why Get Involved in OCAHU? -

= Learn more about our industry
= Become a better consultant to help your clients

Network with professionals in all areas

= Bearesource toyour colleagues
=  Make an impact with legislation
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Helping your clients

save money
Nas never
Deen easier!

Learn more about Beam
at beam.broker/OCAHU

beam

smarter dental care

BSM-0130-2019

We’d like to welcome the newest
members of OCAHU!

Debbie Montalvo
Duane Townsend

David Wilson

Membership News

CAHU

California Association
of Health Underwriters

Are you contributing to CAHU-PAC?

This is a pivotal year for our industry. Consid-
er contributing so your voice can be heard at
our state’s capitol. CAHU-PAC is working for
your best interest and those of your clients.

To start contributing copy the form on page
21 of this issue and mail to

CAHU today!

Thanks for your participation!
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Member Spotlight
Sarah Knapp

Role at OCAHU: | joined OCAHU in 2013. | had just gone to my first Women in Busi-
ness (WIB) luncheon. |lovedthe energy of the event and what the committee was
doing, so |l joined and asked if | could serve onthe Women In Business committee. |
have been on that committee since the 2014 luncheon and have enjoyed every sec-
il ond of it! | have served on the board as the Awards/Historian Chair since 2017. |

d have also volunteered at the Golf Tournament for the last couple of years. Last year
in February was my first NAHU Capitol Convention and my first time to lobbyin DC,
that was an eye opening experience!

What keeps me involved: OCAHU keeps me informed on what is happening in our
industry on so many levels; National, State and Local. | learn something new at
every meeting | attend and | am able to network with my peers. | like the oppor-
tunity the association gives us to lobby for what is best for our industry and the peo-

ple we work for.

What | get out of it: | like working behind the scenes! Asthe Awards Chair | docu-
ment everything that OCAHU does throughout the year and then submit the appli-
cations for the NAHU and CAHU awards. It is gratifying to see our Chapter recog-
nized for the many things we do, not only for the industry, but also for our community. The WIB committee

works for an amazing cause, New Hope Grief Support, who helps families cope with the loss of a loved

one. The work they do with kids is especially important. We get to put on a really fun event and have a great
time, all while we raise money to make animpact on someone's life. That is sorewarding! The Golf Tourna-
ment raises funds for The Cystic Fibrosis Foundation, a nonprofit organization working tirelessly to find a cure
and help those with CF live long lives. Another fun event OCAHU coordinates for membersto network, raise
money and change lives!

My message to a new member thinking of joining: The reason | joined OCAHU was to network and meet

more people inthe industry. What | have gained from being a member and getting involved has been so much
more! | have established great working relationships, long lasting friendships and found a sense of purpose
from the committees | have joined. | have also learned how to be an advocate for the public by sharing my
knowledge through lobbying efforts. | would say that you may join for one reason and find many more reasons
tostay and be involved! ##

Looking for COVID-19 Resources or Information?

State Resources National Resources
CAHU's COVID section is a great resource to use when NAHU is helping members stay up to date with the
looking for information that is state specific. There are latest on the COVID-19 Pandemic. They have devel-
helpful links, videos, posters and more. Please visit oped a page on their website to house information
https://www.cahu.org/covid-19-information for more on different areas where the crisis has affected. They
information. also have a webinar series with previous recordings

accessible. Please visit https:/nahu.org/coronavirus-
information for more information.
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Women In Business

By: Pat Stiffler - OCAHU Women In Business Chair

All of us at OCAHU were so disappointed
that we were unable to hold our beautiful
A Celebration of Womenin Business event

in person this year. Realizing that theloss
of our generous donation woul d affect those families ata
time when they may have needed griefsupport the most,
ouramazng committee (to include

two of our outstanding Ambassadors) decided to find anoth-
er way to raise money for New Hope Grief Support Commu-
nity. We came up with a plan to raise money virtually.

Our basket committee created beautiful baskets. We found
donations for two incredible auction items and our com-
mittee members set up peer-to-peer donation pages to so-
licit friends, family and coll eagues for donations to New
Hope. Thefirst weekinto our campaign an extremely gener-
ous offer was made byan anonymous donor to match any
money raised. That gave us an even stronger incentive!

The final tally has been completed and | am happy toan-
nounce that OCAHU raised a record $56,720!!!! Thisis the
most money OCAHU has ever raised for this organization!

| want to thank our amazing committee and ambassadors,
Erika Adkins, Becky Capelouto, John Evangelista, Grace
Hong, Mercedes Houdek, Sue Kidder, Sarah Knapp, Juan
Lopez, D’Vorah Mariscal, Renee Melgoza, Diana Miller, Su-
zanne Purnell, Dawn Quinn, Julie Raff, Janell Reina, Gabrielle
Ruelas, Maggie Stedt, Maryanna Trutanichand Lynn
Wischmeyer. Last but not least, we could not have doneany
of this without our stellar Executive Director, Gail James
Clarke. I also want to thank all of you who bought raffle tick-
ets, bid on auction items and donated to New Hope. We
look forward to nextyear’s eventin person on Friday June4
at the Balboa Bay Resort. Hope to see you all there! ##

1234

DATE  October 13, 2020 Check presented

to David Leonard,
Executive Director

PAY TO THE

ORDER OF  New Hope Grief Support Community $ | 56,720.00 at New Hope
Grief, during the

Fifty-Six Thousand Seven Hundred Twenty ~~ i nnnmsnnsmnsmnsnaninin: DOLLARS a October member
meeting

FOR WIB 2020 Virtual Fundraiser

NEW HOPE

Grief Support Community
Est. 2000

Visit www.newhopegrief.org to
learn more about this wonderful
organization
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http://www.newhopegrief.org

Fourth Quarter 2020 Health Insurance Compliance

By: Paul Roberts - OCAHU VP Professional Development &
CAHU VP of Public Affairs

As we embark on our journey
through the fourth quarter of
2020, our clients are asking more

fromus than ever before — especially during our socially distant
pandemic. With all the focus on COMID-19 and upcoming insur-
ancerenewals, itcan be easy — for some—to lose sight of other
health insurance topics. Fourth quarter is always a trying, chal-
lenging timefor us in the health insuranceindustry — but this
time of year is very important to all our clients who are experi-
encing renewals, changing coverage, or purchasing health insur-
ance for the first time. Our employer clients,individual clients,
and Medicareclients arelooking to us tolead them through our
industry’s challenges so they can live healthy, and happy lives.
Our roles as health benefits professionals areimportant. The
following are tips, reminders, and hel pful updates to aid your
discussions with employer clients during fourth quarter. You've
got this!

California Individual Mandate and New Penalty Estimator

Although the Affordable Care Act (ACA) requires individuals to
have healthinsurance, the penalty for non-complianceat the
federal level has been reduced to $0.00, effective 1/1/2019.
However, California created its ownindividual health insurance
mandate effective 1/1/2020, which requires all California resi-
dents to maintain qualifying healthinsurance throughout the

Your employees’ health is
key to your bottom line.

The last thing you should have to worry about is your
employees’ health. With Covered California for Small Business,
we help tailor health plan options so your employees can
get the coverage they want at a price that fits their budget
and yours. Give your employees peace of mind and financial
protection by offering them quality health insurance with
access to doctors and hospitals that fit their needs — letting
you focus on your bottom line.

COVERED CALIFORNIA
SMALL BUSINESS

CoveredCA.com/ForSmallBusiness | 844.332.8384

KAISER
PERMANENTE.

blue § of california (@ Health Net*

y by region. ge will be avail 'y 1,2020.

year —and all years moving forward,including 2021. Under
the statelaw, California residents must either have qualify-
ing healthinsurance coverage (whichincludes most employ-
er-sponsored medical coverage), obtain an exception from
the requirement to have coverage, or pay a penalty when
filing state tax returns.

Unlike at the federal level, the California non-compliance
penalty under the mandateis much greater than $0.00. The
penalty varies based on a number of factors, including per-
sons in household, month(s) without coverage, income,
etc... Each person’s penalty varies according to his or her
own unique situation, the California Franchise Tax Board
recently releaseda new penalty estimator calculator to help
Californians estimate whatit may cost to be without health
coverage under the mandate. Froma highlevel, the penalty
is either a flat amount of $750/adult and $375/child
(prorated by month), or a percentage of household income
based on a person’s tax filing status and number of depend-
ents.

Unfortunately, because thisis a printed article, | amunable
to share the web link to the calculator with you here. How-
ever,a Googlesearch for “Individual Shared Responsibility
Penalty Estimator” will return the calculator on the Califor-
nia Franchise Tax Board website.

Special Open Enrollment Window:
11/15-12/15

The ACA requires health insurance
carriers to allow employers to enroll
in medical health insurance coverage,
effective 1/1 each year, without hav-
ing to meetstandard participation
and employer-contribution under-
writing requirements. This is known
as the ACA’s one-month “Special
Open Enrollment Window” (SOEW).

The SOEW occurs November 15th
through December 15th each year.
Healthinsurance agents working with
employers struggling to meet partici-
pation and contribution requirements
will find this window especially attrac-

oscar

A A
HEALTH PLAN

Continued on page 19

-18 -



Q4 2020 Compliance Tips, cont. from page 18

tive.

Healthinsurancecarriers are usuallystrict about enforcing
the SOEW’s deadline dates. If your clientis looking to enroll
in coverage during this window, it’s advised to submit enroll-
ment paperwork to your General Agency (GA) or carrier’s
underwriting team as early as possible. For additional infor-
mation, stay tuned to GAs and carriers as SOEW approaches.

Affordable Care Act IRS Reporting

If your clientdetermined on January 1, 2020, thatitis an
Applicable Large Employer (ALE) under the ACA for all of the
2020 calendar year, thenit mustreport the coverageit
offered, or did not offer, to any person employed on a fult
time basis for atleast one full calendar month of 2020 to the
IRS.

This reporting is usually conducted in Q1
of the following year (e.g., 2021 for the
2020 tax year), utilizing IRS Forms 1094
and 1095. The IRS may announce special
information related to COVID-19 hard-
ship during the reporting year, butit has
yet to doso. RS Forms 1095 are due to
employees by March 2nd (this deadline
was just extended from February 1st).
They aredue to the IRS by March 1stif

edase

2021 and must, therefore, comply with the employer man-
dateand reporton such offers of coverage to thelRSin
2022.

At the same time each year, employers mustalso evaluate
federal COBRA compliance (and Cal-COBRA compliance for
employers domiciled in California), by evaluating the size of
its workforce of the previous year. Although this calculation
is conducted at thesame time, itis a different calculation
than the ACA ALE calculation. ##

Follow OCAHU on Social Media!

n https://www.facebook.com/OCAHU/

m https ://www linkedin.com/groups /4100050
y https://twitter.com/orangecountyahu?lang=en

Grow Your Agency Like Never Before

Spend less time manually submitting Open Enrollment and mid-year
changes to your carriers. Make submissions faster, more accurate, and
more secure with Ease’s carrier connections.

filing by paper, or March 31stif filing

O Simple connection setup

7 Enroliment submitted directly to carriers

electronically. Note: The IRS may

(continue to) adjust these deadlines, as

Q Businesses down to 2 employees

Easily add new lines of coverage

ithas in previous years.

Compliance Responsibility for 2021 -

ACA and COBRA

At the beginning of each year, on Janu-
ary 1st, an employer should computeits
size by evaluating the size of its work-
force for the previous calendar year.

To evaluate ACA Applicable Large Em-
ployer (ALE) status —and required com-
pliance with the ACA’s employer man-
date—the employer must total the
number of Full Time (FT) employees and
the number of Full Time Equivalent
(FTE) employees for each of the 12
months of the calendar year,and then
averageall results. If thesizeis 50+, the
businessis considered an ALE for all of

With more than 4,000 connected
groups, Ease is leading in innovation
and carrier connections. Ready to
transform benefits administration?

Contact us at requestinfo@ease.com
or 1-800-446-EASE, let us know you
saw this ad at OCAHU, and get 10%
off a new subscription!*

*10% discount can only be applied to new
subscribers, upgrades not eligible for discount.
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Putt for PAC

By: John Austin - VP of Political Action

PUTT for PAC was a greatsuccess, as well as a lot of
Social Distancing FUN! All inall, there werea lot of
entries totaling up to just under $1,000 raised. There were lots of
putts, some of themsunkin the hole, while others missed. Laughter
and fun was had byall, with varying putting skills. In the end there
was only one that stood as the Perfect Putter.

1st Place: John Evangelista

2nd Place: Gonzo Verduzco

3rd Place: Maggie Stedt

THANK YOU to the Sponsors that made this event Possible!

Word&Brown. gﬂ CaliforniaChoice’

Your Health. Your Choice.®

&% KAISER PERMANENTE.

(@ Health Net

41 o & = ==

Left to Right: John Evangelista, Maggie Stedt, Juan Lopez

o, ANHAT 1S THE
NAHU ANNUAL VALUE

7, 0f Health Underwriters >

Health Net iS e OF NAHU MEMBERSHIP?

N
proud to support
OCAHU.

Advance designations,
certifications, continuing
education and online learning

$1,500 Value

2

ADVOCACY

Lobby members of Congress,
the Administration and state
legislators on key issues that
‘matter fo you and your clients.

$2,500 Value

2

CREDIBILITY

Knowledge, expertise,
experience - NAHU members
are the experts in the industry.

SPriceless

ANNUAL VALUE |
$8,000 . \

" " Foster relationships that matter.

<
PROMOTION

Media efforts that promote our
advocacy efforts and the role
of brokers

$750 Value

Visit nahu.org/membership/join
now to become a member and
take advantage of the benefits

of NAHU membership.

Providing communities with
affordable health coverage for 40 years.

INDUSTRY NEWS
& REVIEWS
America's Benefi Specialst magazine:
The latest mergers and acquisitions

to liance and industry frends,
Bl e b chmenting

$250 Value

DISCOUNTS &TO0OLS
Want fo do what you do better
and faster? NAHU offers
members-only discounts on
products to help you succeed

$750 Value

Coverage for every stage of life™

LEGISLATIVE, REGULATORY
& COMPLIANCE UPDATES

Acfions by Congress and government
agencies have an immediate
impact on your clients.

$1,500 Value

Health Net is aregistered service mark of Health Net, LLC. © 2019 Health Net of California, Inc.
and Health Net Life Insurance Company are subsidiaries of Health Net, LLC. All rights reserved.
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SOCIATION OF HEALTy
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California Association of Health Underwriters Political Action Committee
2520 Venture Oaks Way, Ste 150

Sacramento, CA 95833

FPPC # 892177

0, o\
“ITica acrion com™”

CAHU PAC CONTRIBUTOR COMMITMENT FORM

LAST NAME FIRST NAME MIDDLE

OCCUPATION (Required for FPPC reporting purposes)

EMPLOYER (if self employed, name of business; Required for FPPC reporting purposes)

WORK ADDRESS (Please provide street address only, no P.O. Boxes) [_] Check if address for Credit Card

CITY, STATE, ZIP PHONE FAX

HOME ADDRESS (Please provide street address only, no P.O. Boxes) |:| Check if address for Credit Card

CITY, STATE, ZIP PHONE FAX

CONTACT EMAIL ADDRESS LoCAL CHAPTER

PRECIOUS GEM STONE CONTRIBUTION LEVELS

Levels Annual Monthly Minimum Diamond Levels Annual Monthly Minimum
Ruby $250 - $499 $21/month One Star $1,000 - $1,999 $85/month
Emerald | $500 - $719 $42/month Two Star $2,000 - $2,999 $170/month
Sapphire | $720 - $999 $60/month Three Star $3,000 - $3,999 $250/month
Four Star $4,000 - $4,999 $340/month
Five Star $5,000 - $6,000 $420/month

NOTE: POLITICAL CONTRIBUTIONS ARE REPORTED TO THE FPPC. YOUR NAME, AS A CONTRIBUTOR,
WILL BE A MATTER OF PUBLIC RECORD.

PAYMENT METHOD: (attach check or select method below)

One-Time
Contribution

Payment Card or Account # Exp. | Security

Method Date Code

Monthly
Amount

Check Enclosed $

Visa/lMC/Amex $ $

Auto-checking PLEASE ATTACH A VOIDED CHECK $

withdrawal

Bank Draft / Credit Card Authorization: | (we) hereby authorize the CAHU PAC to initiate debt entries to my (our)
checking account and or credit card. Monthly or one-time debits to be made as shown above. Monthly contributions will
continue to be drawn until CAHU PAC is notified in writing to cease. | understand that if | should request changes to the
amount withdrawn or a cancellation of these charges that it may be 30 days before these changes to become effective.

Signed: Date:

Please return this PAC Commitment Form to:
Mail: CAHU PAC 2520 Venture Oaks Way, Ste 150, Sacramento CA 95833
FAX: (916) 924-7323 Questions: (800) 322-5934

Revised: 10/2019

-21-



SPECIAL THANKS TO OUR
ANNUAL CORPORATE SPONSORS! \
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Health plans that fit every business.

You may face different business challenges today than you face tomorrow. From traditional copayment
plans to plans with cost-sharing arrangements, we’ll help you find a solution that fits the needs of your
business no matter how they evolve. Learn more at kp.org/choosebetter.

Choose Better. Choose Kaiser Permanente.

8% KAISER PERMANENTE. | Business
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Orange County Association PAID
of Health Underwriters

1442 E. Lincoln Ave., PMB 441
Orange, CA 92865-1934

Alert Direct
Mail

linkedin.com/groups/4100050 nfacebook.com/OCAHU y @OrangeCountyAHU

Special Thanks to our OCAHU 2020-2021 Platinum Sponsors!

KAISER &3,
PERMANENTE. thrive

For Additional OCAHU Sponsors, See Page 22!

- THE C.0.L.N.

Please join us at our events!

SCHEDULE OF EVENTS:

Due to COVID-19, most of our in-person events have beenrescheduled to a later date. Stay tuned for updates as CA

starts to re-open.

November 2020
February 11 - 12, 2021
February 21 - 23, 2021
April 19,2021

Stay tuned for our Monthly Meeting!

Sales Symposium, LOCATION: Virtual

NAHU Capitol Conference, LOCATION: Virtual
OCAHU Golf Tournament, LOCATION: Aliso Viejo
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